· What insights can you share from your experience in the industry over 
   the years?

When I started out in advertising, the desktop computer was as large as a desk and the internet was largely unheard of. Today, computers have taken over most of our functions, including- sadly to some extent- thinking.

It was the tail end of the Mad Men era and marketing directors had balls, literally. They made decisions based on gut feel and intuition and they stood by their decisions once they were made.

These days, the key marketing functions are strategically outsourced to planning specialists and decisions are hardly made without consulting housewives, kids and folks who can’t tell a good idea from a pile of garbage.
The key to survival in marketing today, it seems, is to spread the responsibility and share the blame.

It used to be about doing the best work for a client’s business. Now it is about doing the best work to raise your company’s ranking and stock price. 

That’s why I decided to start my own company. So that I can do the things that matter most, with people I like and admire.

· You're a strong believer of creating good for good, why and how this 
   helped you in business?

The best kind of work any creative person should be involved in, is work for a good cause, and in my more than 30 year career, I’ve been involved in many such causes, from anti-smoking to problem gambling. 

Most recently, our work for anti-drink driving was selected by the World Economic Forum as a notable example of Advertising For Good.
 
Working on a good cause not only enriches your soul, it trains you to get into your target’s mind and uncover an insightful solution to open it.

If you can convince people that life begins at 60 and that the prison is a place for correction and not just for incarceration, then it shouldn’t be too hard to sell credit cards and condominiums.

Public service work gets noticed. As a result, we have received many inquiries for our advice and services. 
· What drives you day to day in your work and life, do they intersect?

The main reason why I’m still working in this business is that I enjoy it.
I enjoy finding creative solutions to my clients’ problems and I enjoy creating and executing these solutions. Most of all, I enjoy working with clients who respect and value our opinions and colleagues who share the same goals.

These days my life largely revolves around three things. Work, family and football. Depending on which day of the week it is, I’ll be focusing on either one of the three.
My son happens to work for me and he also plays football as well, so in that sense they do intersect.

· What do you think of the creative youth in Singapore, talent is a major 
   topic these days and getting your perspective on the development would  
   be great.

There are so many institutions churning out Design students these days and we are never short of designers and artists, who with the help of today’s technology could craft beautiful pieces of artwork fit for any art gallery.
But advertising isn’t just about pretty pictures and sleek design. It is about selling a dream, a solution or changing a mindset.
This requires a big idea. And I’m not sure it is being taught in our schools.
That’s why internship in an ad agency is extremely crucial to a young creative person’s development in our industry.

· If you could give one piece of advice for the younger generation what 
   would it be? Or if you could give one piece of advice for those wanting to   
   ta

This advice isn’t new but I still live by it. 
Simply put, it is about making the best of the present. If you can focus on that, you can rest assured that tomorrow would be a brighter day. 
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